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Introduction
Currently, the world is moving from global to ‘glocal’ while squeezing its political, economic and social boundaries, and this tends to give it a common platform. Internet usage has expanded due to media convergence, giving birth to social media. Social media is a concept that has offered human beings a common platform through which they can share news, opinions and views about the happiness that surrounds them. Again, social media is being widely used by companies, advertisers, professionals, students, professional amateurs, educators and parents for promotional purposes, searching, recruiting, and internships and basically for social learning. In education setting, the phrase ‘social learning’ reflects main objective of using social networking functionality. Social networking functionality in this case may be defined as a tool that allows learners, educators and parents to collaborate online (Mandiberg, pg. 35). However, social media innovative use does not end here; it goes further to allow the users use it to perform other tasks like making professional links, making links and unlimited sharing of information. In summary, social media is defined as the link that exists between people’s network. Through it (social media), young men and women are in a position to exchange personal information, feelings, ideas, videos and pictures at an actually astonishing rate. 
Presently, almost every person in the world knows the term social media. Individuals even in the remote regions of the earth have at least heard about twitter and Facebook, and are on regular basis, using them. However, this was not always that way and in its current state, social media has been around a relatively short-term and despite probably people being not in a position to imagine life without it presently, except for the last few years, each person did. The history of social media can only be determined by how a person defines the term. For instance, a several individuals refer to communication through letters through post office services as social media whereas some other individuals refer to social media as the ability to utilize the internet to instantly communicate and share information with other individuals, even across unimaginable distances. According to various researches conducted on the issue, Six Degrees was the first social media site that every person can agree on. This site lasted for five years after it was discovered in 1997.  Through this site, people were able to create profiles and add up other users and also allowed those who were not in a position to register as users to confirm friendships. Through it, only a few people were connected. The era of blogging and instant messaging came immediately after Six Degrees. Given that blogging did not appear precisely like social media, it fitted since individuals were suddenly able to communicate with a blog other instantly as well as readers. After the era of blog, ICQ was developed. 
History of social media
Social media continued to grow in popularity and by the year 2000, more than 100 million people had access to the internet, making it common for people to be socially engaged online. Definitely, by that time, social media appeared as an odd hobby at best. Still, its usage grew and people started using chat rooms for dating, discussing topics of interest and making friends. However, the massive boom of social media was yet to come. Although today’s younger generation might not be aware of it, back in the early 2000’s, MySpace website was the popular area that was used by people to set up profiles and make friends. It was the original social media profile website that led to the development of other social media websites such as twitter and Facebook. However, despite that the website had a very minimum number of users as compared to the current websites, there are artists who have used it to promote their productions. LinkedIn is another social media website that among the first social media websites, and it is operational up to date, and it is specifically geared towards professionals who have a desire to network with others. Majority of the current social media websites are in fact similar to LinkedIn in that they are all geared towards one precise issue, or they are in some way unique, an aspect that has made them popular. In 2004, Facebook was launched and developed to be the giant social media that would set the bar for all other social media services (Dijck, pg. 46). Definitely, it is the leading social media website currently, and today, it boasts to be used by over a billion people.  Twitter followed later in 2006, and became unique in that through it, users were able to send tweets of not more than 140 characters, and up to date, it has over 450 million users. Currently, there are many social media websites that offer social media services of some kind. Some of these websites include instagram, Flickr and photobucket. The popularity of social media and its wide use has changed peoples interactive live, and it had likewise become widespread in that many organizations including schools and businesses have incorporated it in their operations. 
Impact of social media
[bookmark: _GoBack]Over the last 20 years, information and communication technology has changed rapidly with a major development being the emergence of social media. The pace of change is accelerating. For instance, social media impact has been significantly shaped by the development of mobile technology. Internationally, mobile technology has dominated in relation to the total minutes people spend online. Social media has greatly affected world’s politics. About 60% of people get their news from social media. Compared to other media, the influence of social media in political campaigns has increased tremendously with social networks playing an increasingly vital role in electoral politics (Bryfonski, pg. 68). People are able to share information more freely through social media, therefore it has been easy to create surprisingly influential social organizations among once marginalized groups. On the society, social media has succeeded in bringing people together. Social and environmental ills now have maximum visibility. However, as social media activism has brought an increased awareness concerning societal matters, it is not clear if this awareness is translating into actual change. Social media has also affected commerce, as earlier indicated. It is unusual to find a company that does not reach its clients and prospects through social media. Through social media, businesses have been able to connect with clients and build revenue. In addition, businesses, through social media, have been able to create targeted product offerings, generate insights and stimulate demand. It has been widely suggested that the implementation of social networks within workplaces has strengthened knowledge sharing. In the world of work, social media also has a profound effect precisely on recruitment and hiring. A number of managers make decisions with regards to the information on social media. 
Advantages and disadvantages of social media
With the current tremendous growth of social media, it is clear that majority of the people are going to grasp its benefits. It has brought numerous advantages for the society. Both developed and undeveloped nations use the power of social media to enhance life and use it also for the bitterness of the citizens. On the other hand, however, social media has negatively affected the society. Just like any product that be used for both good and bad, social media has also brought about both positive and negative effects to people and society at large. Generally, it is about the usage and having matters done positively through social media’s power. The ability to use social media to its advantages is purely in the hands of the users. Some of the advantages of social media include; awareness, noble cause, improved business reputation, helps in communal growth, education, information and updates and helping government and agencies to combat crime and criminal activities (O'Connor, pg. 84).  On the other hand, social media disadvantages include; drugs and alcohol glamorization, death, health issues, cheating and relationship matters, ruining reputation, fraud and scams, addiction, cyberbullying and hacking. The relative advantages and disadvantages of social media are an issue of frequent debate. People do have the right to simply ban all computer activities, however, this approach may not yield optimal results. If individuals are allowed access to social media platforms, then a comprehensive and well-defined policy ought to be established so as to prevent abuse. What might be the most concerning aspect of social networking platforms is that they encourage people to share personal information. 
Problem and solution to social media
There are various problems to social media but fortunately, there is a solution to every problem. One of the problems of social media is too much automation. Every brand is currently programming various social media tasks to entice their fans. This calls for every other business to embrace the new technology because it is a way scaling the function of business hence gaining lots of benefits from the efficiency brought by it. Automation is a problem because many businesses are disadvantaged as only the big ones can afford the expensive technology (Zeng, Daniel, et al 13). 
However, this problem can be effectively handled by ensuring that every business moves at a reasonable speed to catch up with the current technology. Nevertheless, the problem of automation in social media can also be dealt with by ensuring that the media sets other effective measure of managing the social media effectively. In most cases, the new tools are meant to ensure the interaction of clients and their audience is effective and for those who have not yet managed to such levels can embrace cheaper but effective measures (Zeng, Daniel, et al 14). 
Another problem of social media is the anti-social behavior. Many people view social media as a single way channel because majority of the social media businesses have missed the mark. They have treated social media as just a megaphone where one just receives directions and commands. Fortunately, there is a solution to the anti-social behavior. Many successful brands have begun treating social media as group therapy where they introduce significant topics and have conversations that are relevant to their audience. They mostly assist in solving problems as they listen to the audience and give feedback that may be necessary in improving their situations (Zeng, Daniel, et al 16). 
The future of social media
Social media platforms served a very precise role when they first began to emerge in the mid-2000s. Basically, they were opportunities for people to claim some kind of personal presence online and link virtually with others seeking the same level of expression. Currently, these platforms are standing to magnify their horizons. The platforms have the means and incentives of making their platforms as useful and functional since that now a robust social advertising system are available to businesses on almost popular social media platforms. The emergence of radical shifts in the world of social media is clear, and in future, people will be fully realizing the dawn of a new era of social media (Fouts, pg. 99). It is true that in future, people should expect a revolution with respect to social media. Some of the major expectations are that businesses will be keen to align their policies in accordance with the expected trends. Again, they will train their call center, workforce. Social media has already become part of people’s lives and there is need to embrace it. However, it is significant that people set boundaries on the extremes to which they should permit social media to control their lives. Definitely, it is not possible for people to understand what the future of social media holds. However, on the other hand, it is clear that its existence will continue. People are social animals and the more ability to share information with others on the level enjoyed best, the more prevalent social media will become. With new and exciting technologies coming, social media will be interesting to watch in the future. 
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